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DRINKING & SOCIAL DISTANCING

TECHNOLOGICAL 
DEVELOPMENTS

GOING 
GREEN

• On-demand alcohol delivery app Drizly saw a 300% spike in sales 
earlier this month as states and cities shut bars and restaurants 
and coronavirus social distancing keep people at home.

• The average online alcohol and spirits order is also up by 20%.

• More than half of U.S. states have now closed bars and restaurants 
to in-house patrons in an attempt to curb the spread of the 
coronavirus.

• In New York, liquor stores are considered essential businesses, and 
they remain operational during Gov. Andrew Cuomo’s shelter-in-
place orders.

• Business is better than usual for booze delivery services as well. 
Alcohol delivery app Drizly, which serves 26 states plus Washington, 
D.C., and Alberta, started to see the pandemic’s impact on its 
business the week of March 8–15

• Minibar Delivery, an alcohol delivery platform serving 18 states, also 
saw a spike in sales over the last two weeks. CEO and co-founder 
Lindsey Andrews told CNBC that from March 11–16, Minibar saw an 
uptick in orders from the week prior, as high as 131%

• Americans are creating new drinking rituals with all this alcohol 
while they’re stuck at home. According to scheduling platform 
Doodle, there’s been a 296% increase in group meetings booked 
specifically for virtual happy hours and drinking events in March 
when compared to February.

• Liquor stores featured on these apps may be weathering this 
pandemic better than other alcohol retailers, despite hour and 
staffing cuts.

SOURCE: CNBC.COM



 Planit Media

COUNTRIES THAT HAVE BANNED ALCOHOL SALES

With the on-trade effectively 
shut down in some countries 
due to Covid-19, the sale of 
alcohol has been disrupted. 

However, supermarkets and off-
licences remain open in many 

cases, while smaller and online 
retailers, as well as wineries, 
breweries and distilleries, are 

continuing to offer full delivery 
services while shops and tasting 

rooms remain closed.

SOURCE: AVIATIONBUSINESS.COM

SOUTH AFRICA GREENLAND AISNE, FRANCE
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MAJOR PLAYERS 
ARE SUFFERING

The slowing of the market means that 
global brands are stumbling.

SOURCE: FORBES.COM

As Chinese consumers cut back on 
drinking and crates of wine remain 

stuck at Chinese customs, 
winemakers and distributors are 

watching stocks fall and inventory 
build. 

Torres, Spain’s leading wine and 
brandy company, is expecting a major 
hit, anticipating an 80% drop in sales 
this month, and a 50% fall in March.

Bordeaux wines, popular in the Asian 
market, saw a record low according to 

Liv-ex, falling 38.3% in the week 
ending February 13, down from 

48.8% the previous week. 

The fallout is felt strongly in 
Australia—a particularly rough blow 
in the wake of the recent apocalyptic 
fires. Australia exports $1.3 billion a 
year to China, accounting for 20% of 

the national crop. According to 
exporters, sales are down 90% across 

January and February alone.

A third of all Chilean wine is exported 
to China. Since the outbreak, exports 
have slumped 50% to 60%, with Chile 
blaming the downfall on both a slow 
in orders and a holdup at the ports.
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HOW IT’S AFFECTING THE WINE MARKET

INTERVIEW: Rob McMillan, the executive vice president and founder of the Silicon Valley Bank Wine Division 

SOURCE: FORBES.COM

People enjoy wine in good times 
and stressful times. 

Wine is not recession proof, but it is 
recession resistant. In the same 

way, it might not be virus proof, but 
it will prove virus resistant from an 

economic perspective.

However we will see lost sales from 
cancelled events where drinking 

occasions are normal and expected.

Retailers should use this 
opportunity to emphasize their 

online options, considering offering 
coupons for new consumers and 

discounts to existing club members 
for on-line ordering.

Expect to see an increase in home 
consumption of wine, an increase in 

same-day delivery of food and 
alcohol, and higher levels of online 

wine sales from retailers and 
smaller wineries who promote their 

online options

We should all expect to see some 
short-term negative impact. 



BAD TIMING FOR THE WINE INDUSTRY

SOURCE: FUTURETRAVELEXPERIENCE.COM

Lockdown regulations were the worst possible news for the 
local wine industry and will likely have a severe impact 
beyond the next few weeks, says wine producers body 
Vinpro

• It was announced that the industry would be allowed to 
complete the harvesting process of wine grapes and the 
cellar procedures, as long as the necessary hygiene and 
safety of workers are maintained. However, the export of 
wine, while not expressly forbidden, is hitting a glitch 
because of the ban on the transport of alcohol.

• The wine harvest started in January and the local industry 
got ready to go and showcase what it has to offer at the 
largest wine show in the world - ProWein in Germany in 
March.

• "The SA wine industry was confident that ProWein 2020 
would be a game changer for the local industry after its wine 
exports declined by about 30% in 2019," says Joubert.

• A few weeks before the event, however, it was cancelled due 
to the spreading of the coronavirus in Europe. Then wine 
exports to China stopped due to the coronavirus impact on 
the halting of trade.



BAD TIMING FOR THE WINE INDUSTRY

SOURCE: FUTURETRAVELEXPERIENCE.COM

ORDERS DROPPING OFF
The major issue for the SA wine industry at the moment is the 
export market. No exports are happening. Orders from Europe 
started dropping off as news of the virus spread became serious 
in UK, Germany, Belgium & the Netherlands. At the same time, 
overseas orders have been cancelled or postponed due to the 
impact of the coronavirus pandemic on, among other things, the 
hospitality industry

THE CHINA FACTOR
A lot of orders were cancelled when China 
closed their ports, with some shipments on 
their way having to turn back. China is one of 
SA’s top 10 wine export markets. What is 
going to happen in our Western wine export 
markets is still up in the air. The current 
situation is creating a lot of insecurity for the 
local wine industry

LONG TERM INPACT
For wine tourism, an important part of the local wine industry, the 
21-day lockdown will have a much bigger impact than the two weeks 
of precautionary quarantine a number of wine farms endured due to 
the Dutch tourist’s visit. The lockdown comes during a time when it is 
still high season for the wine tourism industry.

JOB LOSSES
The wine industry provides about 290 000 
jobs, mostly labourers and most of them 
seasonal workers. Since the harvest is 
nearing its end, most of the casual labourers 
would by now already have received their 
wages. she foresees more job losses among 
staff at restaurants situated on wine farms. 
These are often contracted out by farmers.

HARVESTING WOES
20% of the vines must still be harvested. 
Then the grapes need to go through the 
fermentation process before the bottling 
process. It is a very hands-on process at wine 
cellars, and one which is in any event subject 
to stringent hygiene controls which will now 
be ramped up even more due to the 
coronavirus pandemic.



BRICKS & MORTAR VS 
ECOMMERCE

• The closure of bars & restaurants is hurting industry sales, 
whilst stocking up at grocery stores bolsters other drink 
sectors

• Many states [US] have shuttered bars, pubs & nightclubs to 
curb the spread whilst some restaurants are only open for 
delivery services

• On-premise alcohol is taking a huge hit with cancellation of 
major events

• Closure of tasting rooms at wineries & craft breweries have 
been shut down impacting small businesses; down by 40% in 
the first two weekends of March

• Off- presmise sales are growing significantly as consumers 
stock up for isolation; shoppers are looking for larger formats 
& lower-priced products

• E-commerce channels for alcohol sales have been doing well 
– Drizly reported new customers are 500% higher and sales 
from repeat customers have increased by 125%

• Supermarkets are seeing record sales of many non-alcoholic 
drinks categories including bottled water

• Continued isolation may lead to a rise in popularity of at-
home drink machines such as single serve coffee appliances

• Could the current shock to the industry disrupt longer-term 
trends such as premiumisation?

SOURCE: BEVERAGEDAILY.COM



Distilleries are stepping in to help combat the hand sanitizer shortage by 
using the alcohol in their facilities to create their own alcohol-based 
solutions. Some are packaging it in small bottles while others are 
encouraging people to bring in their own containers for refills.

FROM SPIRITS TO 
SANTIZERS

This week, Pernod Ricard should produce 4,500 gallons of hand 
sanitizer in the U.S., with weekly production rising to at least 5,700 
gallons by the end of March. 
In France, Pernod will donate 70,000 liters of pure alcohol, which is 
the equivalent of 1.8 million individual 50 milliliter bottles, to 
Laboratoire Cooper, the country’s leading supplier of hydroalcoholic 
gels to pharmacies. This is alongside the additional initiatives in 
Ireland, Spain and Sweden.



FROM SPIRITS TO 
SANTIZERS

Beer company BrewDog starts making 
alcohol hand sanitiser at its distillery in 
Scotland to help people stay safe during 
the coronavirus pandemic
• 'It's time to keep it clean', the Scottish brewery 

company wrote on Instagram
• The new hand gel product is named after the firm's 

popular Punk IPA craft beer 
• he Deeside Distillery in Scotland has also announced 

that it is making hand sanitiser to give to local 
schools and food banks.

• BrewDog is not the only brand to be turning their 
hand to making hand sanitiser 

• Others include Absolut and perfume brands 
Christian Dior and Givenchy



FROM SPIRITS TO 
SANTIZERS

Alcohol producers have pledged to donate 40 000 litres of alcohol 
(96%) to make hand sanitisers.

Consultations are ongoing to release even more pure alcohol, free of 
charge.

https://omny.fm/shows/midmorning/alcohol-industry-responds-to-covid-19-with-alcoholSA alcohol industry donates 
40K litres for sanitiser, 
providing instant relief

https://omny.fm/shows/midmorning/alcohol-industry-responds-to-covid-19-with-alcohol


PUB IN A BOX

East London brewery Signature Brew is 
getting creative to keep the beer flowing 
in people’s homes, creating The Pub in a 
Box, hand-delivered by musicians who’ve 
had their tours cancelled (the will be paid 
London Living Wage).

Introducing Signature Brew's Pub In A 
Box, a selection of our award-winning 
beers, with glassware, snacks, a music 
quiz and exclusive playlists curated by 
music journalists to accompany the beers 
themselves.



THE PARTY GOES ON

While ‘going out’ has become ‘staying in,’ 
the companies taking the biggest hit 
include nightclubs and bars. JD.com and 
Chinese music label Taihe Music Group 
have partnered to create an online 
clubbing experience, bringing in major 
alcohol brands for the experience. 
Budweiser, Rémy Martin, Carlsberg and 
Pernod Ricard have all signed up for the 
service, which JD.com says has increased 
sales of alcohol by almost 70% and 40% 
during some shows.



MILLER LITE: 
TIP YOUR BARTENDER

Miller Lite tweeted a photo of an 
abandoned pub in support of their latest 
campaign “#VirtualTipJar”, which aims to 
raise money for bartenders who have 
been put out of work.

The owner of Miller Lite, Molson Coors, 
has volunteered an additional $1 million 
as an estimated 241,000 US restaurants 
and bars have closed their doors as of 
this week.

PRESS PLAY



JAMESON: 
#LOVETHYBARTENDER

Jameson, the Irish whiskey brand, was 
also looking out for bartenders by 
contributing $500,000 to the United 
States Bartender’s Guild. The company 
launched the #LoveThyBartender
campaign aimed to show further 
support for afflicted bartenders.
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KEY TAKE-OUTS

SOURCE: AVIATIONBUSINESS.COM

Market outlook is 
unpredictable – but most 
brands can expect a short 

term decline

Globally; e-commerce has 
seen an increase in sales –

this may translate well in SA 
post-lockdown as people still 

opt in to social distancing

Brands are innovating in 
terms of category offering 

and implementing strong CSI 
campaigns
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